Trade Association template – long version


[name] cuts costs with The Fuelcard People
[Name + abbreviation, with hyperlink] has chosen The Fuelcard People  as its strategic fuel cards partner. [Abbreviation] member organisations now have access to discount diesel and petrol from thousands of locations throughout the UK.

[Abbreviation] was founded in [date] to be the voice of the UK's [sector] industry. It [description of purpose – for example, sets technical standards, encourages innovation and promotes excellence, while providing a collective voice for all those involved in... etc.]. It represents [number] members [nationwide / in the county etc.].
[Spokesperson, title], said, “We wanted to find a supplier to reduce fuel costs significantly for our members, but were also looking beyond consistent savings. As an industry which places such emphasis on service quality, we expect suppliers to have the same focus. We found that with The Fuelcard People. As an example, they allocate every customer, regardless of size, a dedicated account manager. With other fuel card companies still using anonymous call centres, this speaks volumes about the service quality offered by The Fuelcard People.”
Steve Clarke is group marketing manager for The Fuelcard People. He said, “We believe that fuel cards should offer more than cost savings and are delighted at this recognition by [trade association]. Now, their members do not have to drive around looking for the best refuelling deal, because they already have it. Fixed weekly pricing nationwide for diesel, petrol or both means a typical saving of up to 5p per litre on national average pump prices, 10p per litre on motorway refuelling.”
Cheaper diesel and petrol, eliminated paperwork and reduced administration are just the start of the benefits available to [abbreviation] members. A single weekly invoice, covering all refuelling for every vehicle, means up to two weeks of interest-free credit before automatic direct debit payment. A member is not pushed towards any particular product, but given impartial advice on the most appropriate fuel card for their specific needs.
The Fuelcard People range includes fuel cards that are valid at BP, Esso, Shell and Texaco sites as well as motorway services, supermarkets, independent retailers and specialist diesel networks. Other benefits include 24/7 secure Internet account access, including transactions yet to be invoiced. Custom reports are available on demand, for download directly into standard business packages. The use of eServices means that the whole process can be paperless and administration-free.
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